CONTACT

Jill Lin

Product Design Lead
San Francisco Bay Area
jillhtlin@gmail.com

PROFILE

LINKS

Product design lead for B2B enterprise SaaS, strongest on byijill.me

version one: the design system that doesn't exist yet, the
journey nobody owns, the feature in a domain new to

linkedin.com/in/jillhtlin

everyone. Ten years on IBM API Connect. Consumer e-
commerce and industrial design before that.

7 international design awards, IBM API

iF Design - Red Dot - Good Design, 2019-

SKILLSET

Design Systems - Design Leadership - Design
Strategy - User Research & Instrumentation -
Product-Led Growth - E-commerce & Conversion -
Prototyping - Al-Assisted Design

IBM Outstanding Technical Achievement

EDUCATION RECOGNITION
MFA
Academy of Art University Connect
2009

2023

x2

2021, 2023

EXPERIENCE

IBM

2023 — Now
IBM

2020 — 2023
IBM

2016 — 2020
Madison Reed
2013 — 2016

JillLin

Product Design Lead

Lead Product Designer

Senior Product Designer

Mobile UX/UI Designer

Own design direction for APl Connect end to end — the full platform, a
team of five, and where the product goes as Al reshapes the category.
Bring design in ahead of engineering on new capability areas, using Al-
assisted domain research and functional prototypes to set direction
before technical decisions harden.

Led design for the move from on-premise to SaaS and the product's first
Al integration. Mapped the end-to-end customer journey, stood up the
product's first behavioral instrumentation, and doubled the rate of trial
users reaching activation — then ran the buyer research that redirected
entry from trial to demo.

Built the product's design system as the first pilot adopter of IBM
Carbon — patterns, spacing, tokens, iconography, color, and a
component library for the design team. About 80% is still in use today,
across two major Carbon upgrades. Led design for complex, high-
stakes enterprise workflows.

Designed and launched the direct-to-consumer iOS app for at-home
hair color — concept to App Store in 90 days, research through
implementation. Ran A/B tests and usability sessions against it, and
designed the product packaging so the brand held together across
digital and physical.

CASE STUDIES — BYJILL.ME


https://byjill.me/
https://www.linkedin.com/in/jillhtlin

